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“? Draw three things associated
WHY i mﬂNl with what you do (then see naxt bottom of
the nest page - don't cheatl)

What's unique about you of your business

that makes peaple want to work with you?

Psst. be as boastful as you canl
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Write down three other businesses you encournter
most often when loaking far work - and make sure
to stay far away from how they 6okl
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200 to DIY Your Brand
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1Y Your Brand
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Who are you?

*YOU WON'T BE KICKED OUT IF YoU DON'T FIT THE BILL
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And just who
40 | think | am?
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VALRT Bramd Guidelings
AccossiiHity
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Secondary Lilac
Primary Vivid Green

i Crailite For Hasalings b UL {iregsee O iy

Primary Yellow
Primary Vivid Green

Secondary Blue

Secondary Lilac Primary Yellow

ndar Secondary Blue

Secondary

Accessibifty and inclusidty Is crucial to the VAULT brand:
phease keep in mind the above colour comibinations when
creating assets for oither print or web,

If In doubt, plense run any colows through colowcontrast.co

VAILT Brand Guidelines
Sociod Templotes

These can be found on Carvm.
Designs are best to be copled
to o new page before being
worked on = this ensures they
sty consisgtent over time,

Page 4.
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VALLT Brand Guidefines
E-Newsketter Exnmple

Fonts will depend on which
piatform your e-shots are
bauilt ing the example to the
right is indicative of image-use,
placement and coloi,
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Fort s shcuid b= & minimum of Spt,
bt alm for Mpts ¥ possiie.

Dot unciariing. £ g, and keep use of
PERBCS 0 LA whers posalie.

By ool eomnbinaTions That don'L meel
WCAG nermsality standarcs shoukd ony
be used for deconative pur sl for
larger graphic slamants, nck for text or

Important visusl infoemation,

WAULT Bramd Quiislines
Dur Colours: Gradiants

1 340 mado frorn your eurrant palotte,
toakan far Bookgrounds,
a varsion for web, and balew Is o varsion for print.

VAULT Drancd Guldelines
Poster Tempinte

Supphed as a Photoshop,
Histraton and Inlesign @ LF*MTMI“MW

i b
locked template,
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What IS branding?
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Logo
Golour Palette
FOnts
Photos / Illustrations

Website & Social Media

Tone of Voice
Fmail Sinnatitre
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bkevent
production

DRF Conference bk event
Brief Document production
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Why IS branding
good for business?
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Helps you to stick in the brain.
Builds consistency and trust with your audience.
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AGHRHAHr
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AGHRHAHr

(Where do | even start?)
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LOGO / GOLOURS / FONTS / LANGUAGE / MARKETING MATERIALS
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\WHO ARE YOU!

| help

to

who do you help?

What do you help others to do?

What do you do for them?

What do they achieve with your input?

by

so that they
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Draw and make notes about
your fictional ideal client here.

NAME:
AGE:
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THE WARM & FUZLIES

Circle five things you'd like people to think of when
people come across your brand - or write your own.

MODERN SOPHISTICATED  INNOVATIVE

CLASSIC ~ PLAYFUL  SERIOUS

BOLD LIGHT ~ FRIENDLY  ORGANIC
LUXVURY CREATIVE QUALIT'Y
CLEAN SPORTY  EDVCATED

DOWN TO EARTH PERSONABLE




lanra Blick
WHITEHOUSE  Shared
MIGHTY FINE DESION Studios

WHY YOU!

what's unique about you or your business
that makes people want to work with you?
Psst..be as boastful as you can!




LOGO / COLOURS / FONTS / LANGUAGE / MARKETING MATERIALS farewnse  Sharec

Keep It Simple.
keep It recognisanle.
Take one thing away.




LOGO / COLOURS / FONTS / LANGUAGE / MARKETING MATERIALS farewnse  Sharec

tudios

bkevent
production
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Draw three things associated
\Bn with what you do (then see next bottom of

the next page - don't cheat!)



LOGO / COLOURS / FONTS / LANGUAGE / MARKETING MATERIALS atense  spatec

Ghoose ¢-3 main colours.
Ensure there IS enough contrast.
Neutral and accent colours.
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R ME ‘NTR‘B“[“ How do these colours make you feel? Are there any that stand out
to you as a feeling you'd like prospective clients to experience?
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LOGO / COLOURS / FONTS / LANGUAGE / MARKETING MATERIALS atense  spatec

Ghoose two fonts.
Are they are least cousins.
Focus on the detal,



PUBLIC NOTICE

As an aside, please do

not use Montserrat or
Poppins or | may
scream.
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How do you want people to fegl?

How do you communicate naturally?
Read. Read. Read.
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INSPIRATION forcoupERon

Name three brands you admire - and why. most often when looking for work - and make sure
to stay far away from how they look!
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How do you usually sell?
Print vs Socials.
What are your key points of contact?
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3 “? Let’s eat that elephant one bite at a time. If you're DIY’ing your brand,
WHK‘ S \N A 5 write a number next to how important everything is to you. And then

get started with number one!

O woco (For wes) (O Lo6o (FOR PRINT)
O woco (8Lack & wriTe) (O SIMPLE ICON / MARQUE
O cotovr paette O Fonts (O SOCIAL TEMPLATES

O Towne oF voice (O EMAIL SIGNATURE O wessiTe
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[0hire a pro or not
to hire a pro.
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ire a prot
ire me!

(JK)
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Gheck their portfolio.
seek collaboration.
Hire someone nosy.
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Boredom # Change
Keep. It. Simple.
No Poppins or Montserrat. | bep.
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Resources
& (uestions
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